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1 6322021018 MissYANYAN  MENG 
The impact of service quality, innovation ability and quotation strategy of cultural media companies on the reputation of the 
organizer: a study on the intermediary effect of the intention to cooperate again 

2 6322022031 Mr.LUYUE  GAO An Empirical Study on the Impact of Sino-Thai Trade on Thailand's Economic Growth 

3 6412021030 MissLANXI  WANG Research on the impact of work-family conflicts on the job satisfaction of higher vocational teachers 

4 6412022010 MissJIAQI  LI The Impact of Short Video Marketing on Consumer Brand Loyalty 

5 6412022023 Mrs.QICAI  FAN The influence of note quality of beauty products "planting grass" on purchase intention from the perspective of UGC 

6 6422021018 Mr.KAIJIE  YANG Research on users' travel service experience and positive eWOM publicity willingness in the network environment 

7 6422021022 MissYUN  RUAN The influence of service-oriented leadership on hotel employee loyalty: the mediating role of psychological capital 

8 6512021006 MissLIN  ZHAO 
The Impact of Economic Pressure and Environmental Awareness on College Students' Purchase Intention of Second-hand Digital 
Products: An Empirical Study Based on the Theory of Planned Behavior 

9 6512021018 MissHAINA  LI 
How does mental accounting affect Generation Z’s acceptance of high-premium energy-saving appliances? The mediating role of 
payment pain and the moderating role of payment methods 

10 6522021003 Mr.PIRANUT  BOONMALERT A Study on Users' Satisfaction with Generative Artificial Intelligence: From the Perspective of the Technology Acceptance Model 

11 6522021005 MissATIKARN  CHAIYANUPONG 
The Influence Mechanism of Para-social Interaction with TikTok Streamers on College Students’ Impulse Buying: The Mediating 
Roles of Perceived Enjoyment and Social Presence 

12 6522021008 MissXIN  LI 
A study on the influencing mechanism of Chinese consumers' use of environmentally friendly shopping bags: an empirical 
analysis based on the extended theory of planned behavior 

13 6522021009 MissCHANJUAN  WANG The factors of career growth and their impact on turnover intention 

14 6522022017 MissYITONG  LI 
Study on the impact of ESG performance on firm value in heavily polluting industries :Based on the moderating role of executive 
incentive 

15 6612021001 MissYING  LYU 
Research on the Mechanism of UGC Influencing College Students' Impulsive Willingness to Engage in Special Forces-Style 
Tourism —— From the Perspective of SOR Theory 

16 6612021002 MissRONG  FU 
“How Study Tourism Influences Chinese Adolescents’ Willingness to Engage in Rural Volunteering: A Perspective of Emotional 
Experience” 

17 6612021008 MissYUE  NIU 
The Impact of Conspicuous Motivation and Reward Mechanisms on Blind Box Consumption Decisions in the Context of Social 
Media 

18 6612022001 MissSHAOCHAN  QIN 
Study on the influence of professional women's fertility intention on employee turnover behavior under the current "fertility 
policy" -- A case study of women of childbearing age in private education and training enterprises in Yunnan Province 

19 6612022002 MissJINGLIN  LI Brief analysis of the factors affecting the willingness to study abroad: A case study of Kunming, Yunnan Province 



20 6612022003 Mr.YAOXIN  WAN Influence of Hotpot and Dessert Combination on Consumer Behaviour - An Analysis Based on the AIDMA Model 

21 6612022005 MissSHIYI  LIU A survey on student satisfaction with guidance services for  graduation destinations in private universities in Yunnan Province 

22 6612022006 Mr.SHUNZHONG  DUAN The Impact of R&D Internationalization of New Energy Vehicle Enterprises on Innovation Performance 

23 6612022007 Mr.RUIZHUO  ZHANG 
The impact of platform credit mechanism on user satisfaction in the sharing economy: the mediating role of perceived service 
quality 

24 6612022008 Mr.YU  GAO 
Study on the influence of professional women's fertility intention on employee turnover behavior under the current "fertility 
policy" -- A case study of women of childbearing age in private education and training enterprises in Yunnan Province 

25 6612022009 Mr.TONGHUI  ZHAO 
Research Report on the Impact of Personal Values on the Piracy Market for Knowledge-based Products - Take online programs 
as an example 

26 6612022010 MissYANXUAN  ZHENG 
The impact of corporate R&D investment and corporate ESG performance on corporate value: An empirical study from Shanghai 
and Shenzhen A-share listed companies 

27 6612022014 Mr.TIANYI  ZHONG The impact of customer bargaining power and strategic fit on the financial performance of new energy vehicle suppliers. 

28 6612022015 Mr.HAIYANG  QIU The impact of tourists’ travel expectations on tourists’ willingness to revisit—taking Kunming as an example 

29 6612022016 Mr.KUN  WU 
Teacher Dedication in Private Undergraduate Colleges and Universities A Study on the Impact on Job Performance--Taking 
Kunming Area as an Example 

30 6612022021 MissXIAOLIN  ZHANG Research on Customer Satisfaction of YC Bank Financial Management under New Media Environment 

31 6622022015 MissXIAOLING  CHENG Study on the Influence of Corporate Social Responsibility on Consumers' Purchase Intentions 

32 6622022016 MissHUI  YAO Impact of internal communication efficiency on employee satisfaction and performance: a questionnaire-based analysis 

33 6622022017 MissMEI  NIE 
Exploring the Effects of Teaching Quality, Learning Engagement and Self-efficacy on Medical Students' Employability: The 
Moderating Role of Social Support 

34 6622022018 MissQIUXIANG  BAO 
The influence of brand image, product flexibility, and purchase convenience on the willingness to purchase internet insurance: 
Based on the mediating effect of perceived trust 

35 6622022019 MissXIAO  LUO Research on the influence of pay equity on turnover intention of employees in state-owned enterprises 

36 6622022020 MissJIE  WANG 
The influence of school innovation atmosphere and teachers' creative teaching behavior on students' creativity under the 
background of new curriculum reform 

37 6622022027 MissXINCHEN  YU Research on Financial Risk and Management Control of Enterprises in the New Energy Vehicle Industry 

38 6622022030 MissKEYI  ZHU 
The impact of psychological capital on the employment outcomes of retired college students in Yunnan Province: an exploration 
of the mediating role of entrepreneurial proficiency. 

39 6612021006 MissSHIFENG  CAO 
The Impact of Professional Happiness of Teachers in Private Universities on Work Performance: A Case Study of Guangxi Zhuang 
Autonomous Region, China 



40 6612021007 MissYIRU  CHEN RESEARCH ON THE IMPACT MECHANISM OF LIVE E-COMMERCE ON CONSUMER PURCHASING BEHAVIOR 

41 6622022004 Mr.YUFENG  GUO Research on factors affecting Pu'er tea consumers' purchasing decisions 

42 6322022036 Mr.LINGQIAN  ZHANG 
The analysis of consumer purchasing behavior and influencing factors of modern cultural and artistic products in the context of 
e-commerce consumption environment. 

43 6512022057 MissYOU  ZHAO Research on the Development of Traditional Paper Teaching Supplementary Books Industry in the New Media Era 

44 6612022004 MissNA  CAO The impact of opinion leaders on social media on consumers' willingness to buy new energy vehicles - based on the SOR model 

45 6622022001 Mr.ZIJING  LIU The Impact of Social Media Marketing on Consumer Purchasing Behavior 

46 6622022002 MissSHANSHAN  FENG A Study on the Impact of Occupational Identity on the Retention Intention of University Faculty 

47 6622022003 Mr.FUYU  WANG 
Research on the influencing factors of laboratory equipment usage frequency in vocational colleges based on TOE and TPB 
theories 

48 6622022007 MissPEITING  TANG The impact of Netflix Live streaming on consumers’ impulsive  buying  behavior 

49 6622022008 MissYUXIN  LU The Impact of Transformational Leadership on Employee Ambidextrous Performance: The Mediating Role of Job Autonomy 

50 6622022009 Mr.WENQING  HUANG This study explores the impact of perceived value on consumer purchase intention in the context of DOUYIN Live e-commerce. 

51 6622022010 Mr.CHUANYU  LI The effect of positive traits on employee burnout --Based on the mediating role of emotional labor 

52 6622022011 Mrs.MIAOMIAO  OU 
he effect of incentive mechanism on counselors' willingness to transfer in higher vocational colleges -- the moderating effect 
based on psychological contract 

53 6622022012 Mr.GUOLI  ZHANG 
The Influence of the Incentive Mechanism in Higher Vocational Colleges in Guangxi Province, China on the Work Enthusiasm of 
Administrative Staff 

54 6622022014 MissSHENGLIN  DENG Research on the impact of big data personalised recommendation on customers' willingness to buy 

55 6622022021 Mr.DINGFENG  WANG Research on customer satisfaction and loyalty of PDD shopping platform based on perceived value 

56 6622022023 Mrs.YUEQIONG  YANG The Impact of Social Media Marketing on Users' Willingness to Study Abroad 

57 6622022024 MissSHIWEN  QIU The Impact of A Traceability System on Online Purchase Intention of Imported Food: Based on Signaling Theory 

58 6622022025 MissXIANMENG  NIE 
The Impact of Inclusive Leadership on Employee Loyalty of Street Dance Teachers: Organizational Climate as a Mediating 
Variable —A Case Study of Kunming 

59 6622022029 Mr.HAICHAO  TANG The Impact of ESG Performance on the Financial Performance of China's Steel Industry 



60 6622022031 MissLIANYUN  FENG 
The Impact of Psychological Capital of Middle-Level Administrators in Private Universities in Guangxi on Leadership Effectiveness: 
A Study with Transactional Leadership Style as the Mediating Variable 

61 6622022032 Mr.WEICHEN  XU The Impact of Word-of-Mouth Intervention on Consumer Purchase Intention and Behavior in the New Energy Vehicle Market 

62 6622022033 MissWENWEN  WANG The effect of social responsibility ratings on the cost of corporate capital: an empirical study based on a regression model 

63 6622022034 MissRUIYANG  ZHENG The impact of digital transformation of private universities on administrative staff's turnover intention 

64 6622022035 MissLING  JIA Analysis of the factors influencing the online and offline teaching mode on the teaching quality Abstract 

65 6622022036 MissXINGYU  CHEN 
The influence of incentive system on teachers' research performance in private universities in China -- A case study of private 
universities in Sichuan Province 

66 6622022037 MissLIANDIE  HE 
Analyzing the Impact of Labor Relationship Intensity and Employee Benefits on Corporate Performance: A Study of Platform 
Enterprises and Flexible Workers in the Digital Economy Era 

67 6622022038 MissXUE  GENG Research on the Impact of Product Innovation on Consumers' Purchasing Behavior of Pre-Made Dishes 

68 6622022039 MissJINGJING  DENG 
The Impact of College Students' Financial Literacy on Financial Management Behavior: A Study of University Students in 
Chongqing 

69 6622022040 MissHONGYU  WANG 
The impact of brand vertical extension on brand attitude in emerging market environment based on the mediating role of 
subjective norms 

70 6622022041 Mrs.XING  CAI WORK-LIFE BALANCE AND MOTIVATIONAL STRATEGIES FOR KNOWLEDGE-BASED FEMALE WORKERS 

71 6622022042 MissHANYAO  LI The impact of gamification elements on consumer purchase decisions: the mediating role of consumer engagement 

72 6622022043 Mr.HAORAN  XIAO The Impact of ChatGPT Usage on the Academic Performance of Chinese International Students in Thailand 

73 6622022045 Mrs.YUNQING  GUAN Research on the Impact of WeChat Moments Sharing Quality on College Students' Travel Behavior 

74 6622022046 Mrs.QIUMEI  FU 
The Impact of Perceived Social Support on Academic Achievement among Vocational College Students: A Case Study of Guangxi 
Region 

75 6622022047 Mr.ZHOUJING  WEI Research on the Impact of College Students' Sports Activities in Nanning on Physical Fitness 

76 6622022048 Mrs.JINGJING  LIU The Impact of Workplace Friendship on Employee Knowledge Sharing Behavior: The Mediating Role of Psychological Capital 

77 6622022049 Mrs.YONGCHUN  LIANG 
The Impact of Perceived Organizational Support and Self-Efficacy on Employee Innovation Performance: The Moderating Role of 
Perceived Overqualification 

78 6622022051 Mrs.ZIXIA  YANG The Impact of Perceived Counselor Support on the Career Adaptability of Students in Higher Vocational Colleges 

79 6622022053 Mr.HENGJIA  ZHANG The Impact of Psychological Contract on the Work Motivation of Farm Employees--The Mediating Role of Belongingness 



80 6622021008 MissWENQI  WANG The Roles of Social Media Engagement and Influencer Marketing on Chinese Travelers’ Motivation to Visit Thailand 

81 6622021009 MissYIXIN  WANG Navigating CAD exchange rate trends 

82 6622021012 MissZEQING  GUI The Impact of Social Media and Advertising on College Students' Consumption Behavior 

83 6622021014 MissYUJIE  LIANG Key marketing Factors driving Customer satisfaction at Big C 

84 6622021016 MissJINHUA  XU Women's Empowerment in the Digital Economy: The Impact of Access, Interaction, and Bias 

85 6712021001 MissMIRIAM  SAWCZYC 
The Impact of Green Transformational Leadership on Employees' Green Innovative Behavior:The Moderating Role of Perceived 
Corporate Social Responsibility 

86 6712021002 MissFRANZISKA  BAUM The Impact of Employees’ AI Capabilities on Job Satisfaction in the AI Environment 

87 6712021003 MissAMINAT  LAWAL  GEITEL  Promoting Organic Farming in Ghana: A Business Model for Sustainable Agriculture 

88 6512021016 MissAIJIA  CHEN The impact of campus cultural and sports activities on college students' campus life satisfaction 

89 6512022023 MissHONG  ZHOU A Study on the Influencing Factors of University Students' Use of AI-Assisted Tools: Based on the Technology Acceptance Model 

90 6522022016 Mr.GEYAN  BIAN The Effect of Tourists’ Perceived Value on Their Willingness to Check in at social media-Famous Tourist Sites 

 


