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Full-time Lecturer |  National Institute of Development Administration (NIDA), 
Thailand 
 

• Teaching subjects: Managing Global Business, International Business 
Marketing, Human Capital and organizational Management [Master’s 
program]; Advanced Research Methodology, Advanced Theory of 
Management [Doctoral program] 

• Advisor of master’s and doctoral students   
 

May 2022 to Present  
 

Visiting Lecturer |  Rangsit University, Thailand 
 

• Teaching subjects: Human Resource Management, Strategic 
Management [Master’s program] 

Jan. 2024 to Present 
 

 
Visiting Professor |  Panyapiwat Institute of Management, Thailand 

 
• Teaching subjects: Research Methodology, Organizational Behavior 

[Master’s program]; Foundation of Business Administration, Research 
Practice [Doctoral program] 

 

Aug. 2023 to Present  

Visiting Lecturer |  Stamford International University, Thailand 
 

• Teaching subjects: Marketing as Value Creation, International Business 
Management Study, Business Essential, Strategic Management, Human 
Side of Organization, Strategic Marketing [Master’s program] 

 

April 2022 to Oct.  2023 

Visiting Professor |  Rattana Bundit University, Thailand 
 

• Teaching subjects: Research Methodogy [Master’s program] 
 

Dec.  2022 to Feb. 2023 
 

Part-time Lecturer |  Saint John’s University, Thailand 
 

• Teaching subjects: Research Methodology, Introduction to Statistics 
[Master’s and Doctoral program] 

 

Jan. to  Aug. 2022 
 

Master’s Advisor |  Panyapiwat Institute of Management, Thailand 
 

• Advising master’s students for their thesis 
 

Dec. 2020 to April 2022 

Guest Lecturer |  Prince of Songkla University, Thailand 
 

• Teaching subjects: Chinese for Tourism and Hospitality; Chinese 
Conversation for Daily Communication [Bachelor’s program] 

 

July 2021 to Nov. 2021 

Full-time Lecturer |  Suvarnabhumi Institute of Technology, Thailand 
 

• Teaching subjects: Research Methodology [Master’s program]; Chinese 
Language [Bachelor’s Program] 

Aug. 2019 to Nov. 2020 

 

TEACHING EXPERIENCE 



 

Journal Reviewer /Conference PC Member/Reviewer 

• Humanities and Social Sciences Communications [SSCI Q1, SJR Q1] 

• Cogent Business & Management [ESCI Q2, SJR Q2] 

• Chinese Journal of Social Science and Management [TCI Tier 2] 

• GMSARN International Journal [SCOPUS, SJR Q4] 

• The 3rd National and the 1st International Conference on Aviation, Tourism, and Service Business 

2024, Bangkok, Thailand 

• Web 3, Metaverse and Management: New theoretical issues and new practices, June 2023, Paris, 

France 

Chairman of Thesis/Dissertation Defense 

• MBA, Chinese Graduate School, Panyapiwat Institute of Management, Thailand 

• MBA, International College, Rangsit University, Thailand 

• Dotoral Program of Education, Faculty of Education, Siam University, Thailand 

Forum Host 

• Panyapiwat Ph.D. Forum VI, December 2021 

• Panyapiwat Master’s Forum I, April 2021 

• Panyapiwat Ph.D. Forum V, December 2020 
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Research Methodology in Management Human Resource Management 

Quantitative Research Methodology Marketing 

Introduction to Statistics Organizational Behavior 

Live-streaming Commerce Social Media Commerce Organizational Behavior 

Consumer Psychology Innovative Behavior Creative Capital 

Social Capital Intellectual Capital PLS-SEM 

Chinese (Native) 

• Listening   

• Speaking 

• Reading 

• Writing 

English 

• Listening   

• Speaking 

• Reading 

• Writing 

Thai 

• Listening   

• Speaking 

• Reading 

• Writing 
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