
ล ำดบั  รหสันกัศกึษำ ชือ่นกัศกึษำ ชือ่เร ือ่งคน้ควำ้อสิระ 

1 6022012013 MissPham Vu  Nhu Linh RESEARCH ON THE INFLUENCING FACTORS OF USERS'WILLINGNESS TO PAY FOR KNOWLEDGE PAID PRODUCTS  

2 6112012021 Mr.Emerson  Mabansag RESEARCH ON INTERNAL CONTROL ENVIRONMENT FROM THE PERSPECTIVE OF HUMAN RESOURCE MANAGEMENT 

3 6222012006 MissWitchaya  Jindakitskulchai PURCHASE INTENTION TO SKINCARE & COSMETIC PRODUCTS THROUGH E-COMMERCE PLATFORM 

4 6222012007 MissXinran  Jiang PROCRASTINATION AND SOCIAL PHOBIA——TAKING A CHINESE SAMPLE AS AN EXAMPLE 

5 6222012009 Mr.MUYE  YU THE INFLUENCE OF INTERNAL MANAGEMENT OF LISTED COMPANIES ON LITIGATION RISK 

6 6312021004 MissTHUNCHANOK  MAKAO 
CROSS CULTURAL COMMUNICATION BARRIERS IN WORKPLACE :HOW TO BE BETTER COMMUNICATING IN JAPANESE 
COMPANY 

7 6312021008 MissSUHASHA  MALLA EXTENDED TECHONOLOGY ACCEPTANCE MODEL (TAM) IN THE CONTEXT OF ONLINE SHOPPING IN NEPAL 

8 6312021010 Mr.JUSTIN OLIVER  PORTER BUSINESS PLAN: EVOLE THAILAND 

9 6312021012 Mr.THANYATHEP  PRASITTIPAP THE INSPIRATION OF BEING COFFEE SHOP OR CAFÉ OWNER: THE QUALITATIVE INVESTIGATION BETWEEN VARIABLES 

10 6312021013 MissCHANYA  TALAYARAK BUSINESS PLAN FOR CHANN JEWELRY 

11 6312021014 Mr.SITHIPHAT  KERDSUMANG FACTORS AFFECTING PRICE SENSITIVITY WHEN PURCHASING NOTEBOOK OF THAI PEOPLE 

12 6312021018 MissVASUTHIDA  PUNWATTANA THE ROLE OF MEDITATION IN ACTING SKILLS: THE QUALITATIVE INVESTIGATION INTO THE LINKAGES 

13 6322021006 Mr.JAKKAPOP  SAINGAM 
A QUALITATIVE RESEARCH PAPER ABOUT TESLA’S PRICING STRATEGY AND COMPETITIVE CAPABILITIES IN THE ELECTRIC 
VEHICLE SEGMENT. 

14 6322021007 Mrs.JESSICA CHINYERE  OKAFOR ELECTRONIC PAYMENT SYSTEM AND CUSTOMERS SATISFACTION IN FIRST BANK AND UNITED BANK FOR AFRICA 

15 6322021011 Mr.RUOYUYI  WEN 
FACTORS AFFECTING CONSUMERS’ WILLINGNESS TO BUY NEW ENERGY VEHICLES: A SURVEY OF NETIZENS PARTICIPATING 
IN THE VEHICLE FORUM 

16 6412021001 MissJASMIN  LIESENFELD 
BRAND HERITAGE AS A SUCCESS FACTOR IN BRAND MANAGEMENT – AN ANALYSIS OF THE HERITAGE BRAND “THE COCA-
COLA COMPANY” 

17 6412021002 MissSTEFANIE ANNABELLE  MULLER FOR ALL WOMEN IN THE WORLD: DIVERSITY MARKETING IN THE BEAUTY INDUSTRIES 

18 6412021003 Mr.CHRISTIAN  BARON BUSINESS PLAN: SMART HOME AGENCY 

19 6412021004 MissKAVITHA  VAIKUNTHAVASAN THE HAPPY PLACE CAFÉ – A BUSINESS PLAN FOR THE OPENING OF A CAFÉ 



20 6412021005 Mr.YANNICK THORSTEN  HEIN 
DIGITAL CONTENT MARKETING: A QUALITATIVE ASSESSMENT OF THE POTENTIAL FUTURE OF VIDEO-BASED CONTENT 
MARKETING ON DIGITAL PLATFORMS FOR BRANDS 

21 6412021006 MissMILENA  KLAUSE INGENIOUS OR TASTELESS? – THE USE OF SHOCK AND PROVOCATION AS A TOOL IN MARKETING COMMUNICATION 

22 6412021007 MissANNIKA BEATRICE  HOLPER 
THE INFLUENCE OF DIGITIZATION AND SOCIAL MEDIA ON INTENTIONS TO BECOME AN ENTREPRENEUR: HOW DIGITAL 
CONTENT CONTRIBUTES TO EDUCATION AND PERCEPTION.  

23 6412021011 Mr.THITIWUT  KIATVISANSRI 
EXPLORING FACTORS AFFECTING THE ADOPTION OF INNOVATION BY EMPLOYEES IN A THAI STATE-OWNED ENTERPRISE: A 
CASE STUDY OF PROVINCIAL ELECTRICITY AUTHORITY (PEA) EMPLOYEES 

24 6412021014 Mr.PACHARA  THANASUKIT LUNCH BOX BUSINESS PLAN 

25 6412021016 MissTHANAPORN  INTARAPAKAWONG FACTORS INFLUENCING CUSTOMER INTENTION TO USE E-WALLET DURING COVID-19 PANDEMIC IN THAILAND 

26 6412021017 Mr.PITAK  NIYOM INFLUENCE OF COUNTRY OF ORIGIN ON PURCHASE INTENTION: SPANISH OLUVE OIL IN THAILAND 

27 6412021018 MissPICHAYA  YOYSAWASDI HOW DOES THE PANDEMIC PLAY A MAJOR ROLE IN INTERFERING WITH THE QUANLITY OF THE ROMANTIC RELATIONSHIP 

28 6412021027 MissJIAOYING  LI 
THE INFLUENCE OF ONLINE STORE ATTRIBUTES ON CONSUMERS' PURCHASE INTENTION TOWARDS ONLINE MARKETPLACE 
SELLERS 

29 6012013013 MissSuxin  Huang 
THE INFLUENCE OF BRAND AND COUNTRY OF ORIGIN ON PURCHASE INTENTION OF SKIN-CARE COSMETICS: A CASE STUDY 
OF FEMALE CONSUMER IN KUNMING 

30 6112013004 Mr.Kai  Sun RESEARCH ON THE INFLUENCING FACTORS OF WILD CONSUMPTION BEHAVIOR IN THE NEW MEDIA ENVIRONMENT 

31 6222013025 Mr.Mingze  Wei 
RESEARCH ON INFLUENCING FACTORS OF PROPERTY SERVICE QUALITY SATISFACTION IN RESIDENTIAL COMMUNITY -- A 
CASE STUDY OF JINAN PROPERTY SERVICE COMPANY 

32 6222013028 Mr.Dehao  Dong RESEARCH ON THE INFLUENCING FACTORS OF PURCHASE INTENTION OF INTERNET FUND PRODUCTS 

33 6222013048 Mr.JIAN  DU 
A RESEARCH REPORT ON THE INFLUENCE OF WORLD CHAMPIONS AS BRAND SPOKESPERSONS ON CONSUMERS' PURCHASE 
INTENTIONS——TAKING GU AILING AS AN EXAMPLE 

34 6312022022 Mr.LINAN  CHEN 
A STUDY ON THE RELATIONSHIP BETWEEN MENTAL SALARY SATISFACTION AND TEACHERS' TURNOVER INTENTION CAUSED 
BY JOB BURNOUT 

35 6312022025 MissYIQIAN  MIAO ANALYSIS AND RESEARCH REPORT ON THE PHENOMENON OF "GNAWING OLD" 

36 6312022026 Mr.ZIXIAO  REN RESEARCH ON CUSTOMER SATISFACTION OF VIVO MOBILE PHONE COMMUNITY 

37 6312022036 MissYUTING  HE 
RESEARCH ON THE INFLUENCING FACTORS OF CROSS-BORDER TRAVEL DECISION-MAKING OF GENERATION Z IN THE POST-
EPIDEMIC CONTEXT 

38 6312022037 Mr.SENKAN  HU 
RESEARCH ON THE RELATIONSHIP BETWEEN ONLINE EDUCATION PLATFORM CONSUMER SATISFACTION AND CONSUMER 
STICKINESS 

39 6312022038 MissYINAN  ZHANG 
A STUDY ON THE INFLUENCING FACTORS OF CONSUMERS' PERCEPTION OF THE PURCHASE BEHAVIOR OF TAKEOUT 
PLATFORMS——WITH THE NUMBER OF PEOPLE SHARING MEALS AS THE MODERATING VARIABLE 



40 6312022040 Mr.CHENGYI  TANG RESEARCH ON THE FACTORS INFLUENCING THE GROWTH ABILITY OF SCIENTIFIC AND TECHNOLOGICAL ENTERPRISES 

41 6312022042 Mrs.SHITING  LI RESEARCH ON THE EFFECT OF INFORMATION MANAGEMENT ON POVERTY ALLEVIATION FUNDS 

42 6312022043 Mr.YONGFENG  SUN 
RESEARCH ON INFLUENCING FACTORS OF USERS' PURCHASE INTENTION ON MOBILE SOCIAL E-COMMERCE PLATFORM---
TAKING XIAOHONGSHU AS AN EXAMPLE 

43 6312022046 Mr.HENG  SONG 
RESEARCH ON THE IMPACT OF INTERNAL CONTROL EFFECTIVENESS AS A MODERATING VARIABLE ON THE FINANCIAL 
PERFORMANCE OF LISTED COMPANIES IN CHINA'S HOME APPLIANCE INDUSTRY 

44 6312022048 Mr.SIHAN  HU 
RESEARCH ON THE INFLUENCING FACTORS OF JOB PERFORMANCE IN HUMAN RESOURCE MANAGEMENT OF CHAIN CATERING 
ENTERPRISES 

45 6322022002 MissQINGLING  ZENG RESEARCH ON THE INFLUENCING FACTORS OF WEBCAST DELIVERY MODE UNDER VALUE CO CREATION 

46 6322022003 MissQIUYU  XU 
RESEARCH ON THE IMPACT OF INTERNAL CONTROL ON FINANCIAL PERFORMANCE OF LISTED REAL ESTATE COMPANIES IN 
CHINA 

47 6322022007 Mrs.YINI  LIU 
RESEARCH ON UNIVERSITY STUDENT INNOVATION ENTREPRENEURSHIP EDUCATION-TAKE GUANGZHOU XINHUA COLLEGE AS 
AN EXAMPLE 

48 6322022009 MissMING  XIA 
RESEARCH ON TURNOVER INTENTION OF NURSING STAFF IN PRIVATE PENSION INSTITUTIONS ——TAKING ZHANGDIAN 
DISTRICT AS AN EXAMPLE 

49 6322022010 Mr.YUEDA  WANG RESEARCH ON IMPROVING THE QUALITY OF FEIXIANG FOOD DELIVERY SERVICE 

50 6322022011 Mr.NAN  CHEN 
RESEARCH ON THE INFLUENCE OF HOTEL EMPLOYEES' JOB STRESS ON TURNOVER INTENTION ——THE INTERMEDIARY ROLE 
OF ORGANIZATIONAL COMMITMENT 

51 6322022015 Mrs.JING  WANG RESEARCH ON THE INFLUENCE OF CHINA'S TRADE UNION PRACTICE ON EMPLOYEES' HELPING BEHAVIOR 

52 6322022017 Mrs.YING  ZHENG 
THE ANALYSIS OF FACTORS AFFECTING THE DEVELOPMENT OF GOOD HUMAN RESOURCE MANAGEMENT IN CHINA ——USING 
INZONE SUPERMARKET CHAIN FOR EXAMPLE 

53 6322022018 Mrs.YAO  ZHENG RESEARCH ON THE INFLUENCING FACTORS OF BAIDU TIEBA USERS' CONTINUED USE WILLINGNESS 

54 6322022021 MissYANG  LI 
RESEARCH ON CAPITAL STRUCTURE AND FINANCIAL PERFORMANCE FROM THE VIEW OF ENTERPRISE LIFE CYCLE-TAKE 
LOGISTICS INDUSTRY AS AN EXAMPLE 

55 6322022022 Mr.DONG  ZHANG CAUSALITY ANALYSIS OF INVESTMENT VALUE OF LISTED COMPANIES IN MANUFACTURING SECTOR 

56 6322022023 MissXINYU  ZHANG RESEARCH ON THE INFLUENCE OF PURCHASING BEHAVIOR ON SPORTS BRANDS - TAKING HONGXING ERKE AS AN EXAMPLE 

57 6322022026 Mr.ZIJIAN  ZHOU 
RESEARCH ON THE RELATIONSHIP BETWEEN CUSTOMER EXPERIENCE CARE, BRAND IDENTITY AND CUSTOMER LOYALTY OF 
PU'ER TEA 

58 6322022028 Mr.QINGSHAN  TAN A STUDY OF STOCK RETURNS IN FINANCIAL AND REAL ECONOMY SECTORS BASED ON A THREE-FACTOR PRICING MODEL 

59 6322022034 MissXINYUAN  ZHANG 
THE IMPACT OF CORPORATE R&D INVESTMENT ON CORPORATE FINANCIAL PERFORMANCE——TAKING A LISTED COMPANY 
OF NEW ENERGY VEHICLES AS AN EXAMPLE 



60 6322022037 Mr.YUEHANG  SHI 
RESEARCH ON THE INFLUENCE FACTORS OF CONSUMER PURCHASE INTENTIONS IN THE E-COMMERCE LIVE BROADCAST 
SCENE 

61 6412022002 MissYUXIN  LIN 
ANALYSIS OF INFLUENCING FACTORS OF CROSS-BORDER E-COMMERCE PLATFORM OPERATION MODE -- TAKING SHOPEE 
CROSS-BORDER E-COMMERCE PLATFORM AS AN EXAMPLE 

62 6412022005 Mrs.HONGFEI  BAI 
STUDY ON THE RELATIONSHIP BETWEEN SELF-IDENTITY, TIME MANAGEMENT TENDENCY, LEARNING MOTIVATION AND 
LEARNING BURNOUT OF SECONDARY VOCATIONAL STUDENTS 

63 6412022006 MissKE  KE 
STUDY ON THE BEHAVIORAL INTENTIONS OF PHYSICAL EXERCISE AMONG COLLEGE STUDENTS IN FUZHOU BASED ON TRA 
AND TAM MODELS 

64 6412022007 Mr.CHANGJIANG  DENG 
AN EMPIRICAL STUDY OF JOB BURNOUT AND TURNOVER INTENTIONS OF EMERGENCY PHYSICIANS: USING POSITIVE 
PSYCHOLOGICAL CAPITAL AS A MEDIATING VARIABLE 

65 6412022011 Mr.TIECHENG  YI RESEARCH ON THE INFLUENCE OF EQUITY STRUCTURE ON THE COST OF EQUITY CAPITAL 

66 6412022014 Mr.LEI  YAO STUDY ON THE FACTORS THAT HINDER THE ADOPTION OF INFORMATION TECHNOLOGY IN INTELLIGENT SITE 

67 6412022015 Mr.JIANKANG  CHEN 
A STUDY ON THE INFLUENCE OF CAREER EXPECTATION ON EMPLOYMENT SATISFACTION OF FRESH UNDERGRADUATE 
GRADUATES IN KUNMING CITY-TAKING THE SOURCE OF ORIGIN AS THE ADJUSTING VARIABLE 

68 6412022018 MissJINXING  CHEN 
ANALYSIS OF THE INFLUENCE OF WEBSITE QUALITY AND PURCHASE INTENTION UNDER ONLINE SHOPPING - TAKING 
BANGKOK UNIVERSITY STUDENTS AS AN EXAMPLE 

69 6412022019 Mr.DALI  TIAN 
RESEARCH ON THE INTERMEDIARY VARIABLES AFFECTING THE PRICING OF SMART PHONE PRODUCTS -- TAKING PERCEIVED 
VALUE AS THE INTERMEDIARY VARIABLE 

70 6412022020 Mr.XIONG  WANG 
A STUDY ON THE RELATIONSHIP BETWEEN JOB SATISFACTION AND PROPENSITY TO LEAVE DURING CAREER ADJUSTMENT 
PERIOD OF GRADUATES FROM PRIVATE HIGHER EDUCATION INSTITUTIONS) 

71 6412022024 MissFUMING  LIANG RESEARCH ON FINANCIAL RISK EVALUATION OF REAL ESTATE ENTERPRISES-TAKING FANTASIA AS AN EXAMPLE 

72 6412022025 Mr.HANG  HAN 
THE INFLUENCE OF BIG DATA CAPABILITY ON ENTERPRISE INNOVATION PERFORMANCE UNDER THE MEDIATION OF DUAL 
INNOVATION 

73 6412022026 Mr.WEI  WANG FINANCIAL RISK EVALUATION AND CONTROL OF SHANDONG HI-SPEED COMPANY LIMITED. 

74 6412022027 MissYI  WU ECONOMIC POLICY UNCERTAINTY, CAPITAL STRUCTURE AND REAL ESTATE PROFITABILITY 

75 6412022028 Mr.ZHENYU  WANG 
A STUDY ON THE INFLUENCING FACTORS OF CONSUMERS’ IMPULSE BUYING BEHAVIOR IN THE CONTEXT OF ONLINE LIVE 
BROADCAST 

76 6412022029 Mr.QINGBAO  NONG RESEARCH ON THE INFLUENCE OF STATE - OWNED ENTERPRISE EMPLOYEE WELFARE SATISFACTION TO JOB PERFORMANCE) 

77 6412022030 Mrs.JIAYING  SONG A STUDY ON THE INFLUENCE OF COLLEGE STUDENTS' MENTAL HEALTH ON SUBJECTIVE WELL-BEING 

78 6412022033 Mr.RAN  ZHANG 
RESEARCH ON INFLUENCING FACTORS OF CONSUMERS' PURCHASING BEHAVIOR ON SHORT VIDEO PLATFORM ——TAKE 
"TIKTOK" APP AS AN EXAMPLE 

79 6422022010 Mr.FEIDI  HU INVESTIGATION AND ANALYSIS OF ENTREPRENEURSHIP OF COLLEGE GRADUATES IN YUNNAN 



80 6422022014 MissHAIFEI  ZHU RESEARCH ON THE INFLUENCE OF INTERNET + ON CONSUMERS' SHOPPING BEHAVIOR 

81 6422022017 Mrs.JUN  LONG YUNNAN PROVINCE CONSTRUCTION ENTERPRISE STAFF CONTINUE TO EDUCATION WILL INFLUENCE RESEARCH 

82 6022013007 
MissNATMANEE  
PISUTTIRATTANAPHAN 

RESEARCH ON THE INFLUENCING FACTORS OF ENTREPRENEURIAL ACTIVITIES BASED ON THE THEORY OF PLANNED 
BEHAVIOR 

83 6312022011 Mrs.MIN  HOU 
STUDY ON THE CURRENT SITUATION OF LEARNING BURNOUT OF ETHNIC MINORITY PREPARATORY STUDENTS—TAKE 
TONGREN COLLEGE OF GUIZHOU PROVINCE AS AN EXAMPLE 

84 6312022033 Mr.YIKUN  CHEN 
RESEARCH ON THE INFLUENCE OF CONSUMER CHARACTERISTICS AND CONSUMER SATISFACTION ON SCRIPT BUYING 
BEHAVIOR 

85 6312022035 Mr.TIANQI  CHEN RESEARCH ON THE MOTIVATION OF USERS' PARTICIPATION IN ONLINE COMMENTS ON CATERING O2O PLATFORM 

86 6312022041 MissWEN  LI 
RESEARCH ON FINANCIAL CRISIS EARLY WARNING MODEL INTRODUCING NON-FINANCIAL INDICATORS——BASED ON THE 
DATA OF GEM LISTED COMPANIES 

87 6312022044 Mr.XIANGWEN  ZHAO 
THE INFLUENCING FACTORS AND OPTIMIZATION OF THE CAPITAL STRUCTURE OF CHINESE REAL ESTATE LISTED 
ENTERPRISES 

88 6322022001 Mr.ZHANGZHONG  HUANG 
A STUDY ON THE INFLUENCE OF TOP MANAGEMENT TEAM COGNITION ON CREATIVITY - MEDIATED BY TECHNOLOGICAL 
INNOVATION INVESTMENT 

89 6322022006 Mrs.FANG  ZHANG CASE STUDY OF THE BUSINESS PROFIT MODEL OF JINGAO TECHNOLOGY 

90 6322022008 Mrs.QING  WANG THE IMPACT OF PATERNALISTIC LEADERSHIP STYLE ON EMPLOYEE ENGAGEMENT 

91 6322022012 Mr.ZHI  WANG INVESTIGATION AND ANALYSIS ON THE OVERALL SATISFACTION OF COLLEGE TEACHERS AFFECTING THE POST-90S 

92 6322022013 MissJIE  LIAO A STUDY ON THE COGNITIVE STATUS OF ENTERPRISE CULTURE AMONG POST INTERNS IN HIGHER VOCATIONAL COLLEGES 

93 6322022014 Mr.HAO  ZHOU A STUDY ON THE INFLUENCE OF LIVE BROADCAST WITH GOODS ON CONSUMERS' PURCHASE INTENTION 

94 6322022016 MissHUI  ZHONG 
RESEARCH ON THE CORRELATION BETWEEN THE COMBINATION STRATEGY OF HUMAN RESOURCES INDUSTRY EDUCATION 
AND TRAINING USING DANP 

95 6322022020 MissYISHA  MA RESEARCHONE-COMMERCEPRECISIONMARKETINGSTRATEGYOFAGRICULTURALPRODUCTSINNORTHEASTCHINA 

96 6322022025 Mr.QIAN  WANG RESEARCH ON PURCHASE INTENTION AND INFLUENCING FACTORS OF LARGE CARS OF CHINESE INDEPENDENT BRANDS 

97 6322022030 Mr.SHIHAO  XING 
RESEARCH ON THE INFLUENCE OF EMPLOYEES' WORK VALUES ON THE CORE COMPETITIVENESS OF ENTERPRISES——BASED 
ON THE EMPLOYEE SURVEY OF CHINA SOUTHERN POWER GRID (YUNNAN COMPANY) 

98 6322022033 Mrs.PINGYAN  LIU 
STUDY ON EMPLOYMENT OF STUDENTS IN ARCHITECTURE SPECIALTY OF HIGHER VOCATIONAL COLLEGES IN GUIZHOU 
UNDER COVID-19 

99 6322022035 Mr.WEIKUN  LIN 
A SURVEY ON THE RELATIONSHIP BETWEEN CROSS-CULTURAL ADAPTATION AND LIFE SATISFACTION OF CHINESE 
INTERNATIONAL STUDENTS IN THAILAND 



100 6412022001 MissYU  LIU 
A STUDY ON THE INFLUENCE OF EMPLOYEES' EMOTIONAL LABOR ON JOB PERFORMANCE IN CATERING INDUSTRY —— 
TAKING HAIDILAO IN WEIFANG CITY AS AN EXAMPLE 

101 6412022012 MissWENWEN  LI 
RESEARCH ON THE INFLUENCE OF INTERVENTION MEASURES ON TEACHERS' JOB BURNOUT IN SECONDARY VOCATIONAL 
COLLEGES:TAKE VOCATIONAL COLLEGES IN PINGDINGSHAN, HENAN PROVINCE AS AN EXAMPLE 

102 6412022016 Mrs.YASHU  YANG 
RESEARCH ON THE RELATIONSHIP BETWEEN WORK VALUES, ORGANIZATIONAL COMMITMENT AND TURNOVER INTENTION 
OF BRAND HOTEL EMPLOYEES 

103 6412022017 Mr.PENGQIANG  QI 
A STUDY ON THE IMPACT OF ORGANIZATIONAL JUSTICE IN COLLEGES AND UNIVERSITIES ON THE ORGANIZATIONAL 
CITIZENSHIP BEHAVIOR OF TEACHERS OUTSIDE THE ESTABLISHMENT ——WITH JOB SATISFACTION AS THE MEDIUM 

104 6412022021 Mrs.XINCHUN  MA 
A STUDY ON THE INFLUENCING FACTORS OF USERS' WILLINGNESS TO USE CLOUD VIDEO CONFERENCING PRODUCTS -- A 
CASE STUDY OF TENCENT CONFERENCE 

105 6412022022 MissTIANXI  ZHANG 
A STUDY ON THE RELATIONSHIP BETWEEN WORK-FAMILY CONFLICT AND EMPLOYEE WORK ENGAGEMENT: A MODEL 
MODERATED BY PERCEPTIONS OF ORGANIZATIONAL SUPPORT 

106 6412022031 MissXIAONING  LI 
RESEARCH ON INFLUENCING FACTORS OF FEMALE USER STICKINESS OF COMPETITIVE MOBILE GAMES BASED ON TAM: 
TAKING THE MOBA MOBILE GAME "GLORY OF THE KING" AS AN EXAMPLE. 

107 6412022034 Mr.YURAN  LIN 
RESEARCH ON INFLUENCING FACTORS OF CORPORATE CULTURAL IDENTITY ATTITUDE BASED ON TECHNOLOGY 
ACCEPTANCE MODEL -- A CASE STUDY OF BAONENG GROUP 

108 6412022035 Mrs.QIAN  YANG 
EMPIRICAL ANALYSIS OF TOURIST INTENTION CHANGES BEFORE AND AFTER THE NEW CROWN EPIDEMIC AND RESEARCH ON 
DEVELOPMENT STRATEGIES OF TOURISM ENTERPRISES 

109 6422022004 Mr.QIMING  MA FINANCIAL RISK EVALUATION AND RESEARCH OF VANKE GROUP 

110 6422022012 Mr.XIN  ZHANG 
A SURVEY OF COLLEGE STUDENTS' SATISFACTION WITH ONLINE LEARNING DURING THE EPIDEMIC ——A CASE STUDY OF 
COLLEGE STUDENTS IN HANGZHOU 

111 6422022013 Mr.RUI  CAO STUDY ON SELF-MANAGEMENT OF POST-00 COLLEGE STUDENTS 

112 6422022015 MissWANTING  ZHOU THE STUDY ON THE IMPACT OF THE IMPOWER LEADERSHIP ON EMPLOYEE INNOVATION 

113 6422022016 MissXINGYU  WEI 
RESEARCH ON THE INFLUENCE OF ORGANIZATIONAL SUPPORT ON EMPLOYEES' SUGGESTION BEHAVIOR ——MEDIATED BY 
PSYCHOLOGICAL SECURITY) 

114 6422022018 Mr.LEI  GAO 
RESEARCH ON THE PROBLEMS AND COUNTERMEASURES IN THE MANAGEMENT OF PRIVATE ENTERPRISES——TAKING GCL 
GROUP AS AN EXAMPLE 

115 6422022019 Mr.LEI  MIAO 
RESEARCH ON THE INTEGRATION OF INNOVATION AND ENTREPRENEURSHIP EDUCATION IN COLLEGES AND UNIVERSITIES 
AND REGIONAL ECONOMIC DEVELOPMENT 

116 6422022020 Mr.ZHOU  XU 
RESEARCH ON THE IMPACT OF KNOWLEDGE SHARING AND DYNAMIC CAPABILITIES ON PROJECT PERFORMANCE IN PROJECT-
ORIENTED ORGANIZATIONS 

117 6422022021 Mrs.FAN  YANG 
RESEARCH ON THE INTEGRATION OF INNOVATION AND ENTREPRENEURSHIP EDUCATION IN COLLEGES AND UNIVERSITIES 
AND REGIONAL ECONOMIC DEVELOPMENT 

118 6422022022 MissANBO  YANG A SURVEY ON THE SATISFACTION OF COLLEGE STUDENTS IN USING MASSIVE OPEN ONLINE COURSES 

119 6422022023 Mr.HAO  PENG 
A STUDY ON THE INFLUENCE OF LEARNING ORGANIZATION AND INSIDER IDENTITY PERCEPTION ON THE PROACTIVE 
INNOVATION BEHAVIOR OF NEW GENERATION EMPLOYEES 



120 6422022025 MissJINGXIN  ZHENG STUDY OF CONSUMERS' INFLUENCING FACTORS FOR LIVE BROADCAST MAIN STICKINESS 

121 6212012030 MissWENXUAN  GUO 
STUDY ON THE RELATIONSHIP BETWEEN VOCATIONAL STRESS PSYCHOLOGICAL CAPITAL AND WELL-BEING OF COLLEGE 
COUNSELORS 

122 6022012014 Mr.EMRE  BANA 
RESEARCH ON INFLUENCE OF CONSUMERS' INTENTION TO BUY NET RED PRODUCTS——BASED ON THE THEORY OF PLANNED 
BEHAVIOR 

123 6212012018 Mr.ZUYAN  SHU 
A STUDY ON THE CLOUD PRODUCTION PLATFORM USAGE FOR THE FILM AND TELEVISION POST-PRODUCTION 
PROFESSIONALS” 

124 6022012021 MissWIMONRAT  NATTHASOPON FACTORS AFFECTING INTENTIONT TO DINE IN KOREAN BBQ BUFFET IN THAILAND 

125 6122012007 MissTANAPORN  RURKSAMRUAD A STUDY ON USERS' WILLINGNESS TO REWARD GAME ANCHORS AND THE INFLUENCING FACTORS OF THEIR BEHAVIOR 

126 6212012027 MissHAIJIE  HUANG THE IMPACT OF JOB STRESSORS ON EMPLOYEES’ JOB PERFORMANCE: EVIDENCE FROM CHINA 

127 6222012010 MissSHUWEN  ZHENG ANALYSIS OF CONSUMER BEHAVIOR IN BARS BASED ON SICHUAN CHENGDU BAR MARKET RESEARCH 

128 6312021006 MissJAKSANA  YIMSAARD 
EFFECTS OF PERSONAL FACTORS AND COMPRESATION FACTORS ON EMPLOYEE WORK EFFICIENCY AT ADITYA BIRLA 
CHEMICAL THAILAND COMPANY LIMITED 

129 6322021003 Mr.SARIT  SRIBURACHAI FACTOR AFFECTING THE DECISION MAKING ON PURCHASING PRODUCTS FROM THE ONLINE APPLICATION IN BANGKOK 

130 6322021016 Mr.YANJING  ZHANG RESEARCH ON EXTREME COMMUTING: A CASE STUDY OF CHENGDU METROPOLITAN AREA 

131 6412021010 MissNICHA  BOONYAMANOND THE EFFECTIVNESS OF EMPLOYING LGBTQ+ INFLUENCERS AS A MARKETING STRATEGY IN BEATUTY INDUSTRY 

132 6412021013 MissMEENA  BOONYAMANOND FACTORS INFLUENCING CONSUMER’S PURCHASE INTENTION ON BUYING PET FOOD FROM ONLINE MARKETPLACE' 

133 6412021015 MissAINA  DULYASEREE 
FACTORS AFFECTED CUSTOMER REPURCHASE INTENTION TOWARD SELLERS IN ONLINE PLATFORM: CASE STUDY OF FAST 
FASHION PRODUCT 

134 6412021019 MissSUWAPICH  LOHAPIPATTANAKUL 
THE INFLUENCE FACTORS AFFECTING CUSTOMERS SATISFACTION TOWARD FOOD DELIVERY SERVICE APPLICATIONS IN 
THAILAND 

135 6412021020 MissNUTCHA  PONGSAWAT 
WHICH FACTORS AFFECT CONSUMERS' GREEN PURCHASE BEHAVIOUR AND CONSUMPTION PATTERN TOWARD GREEN 
PRODUCTS AND SERVICES. 

136 6412021022 Mr.ZIYUE  HE 
RESEARCH ON THE CORE COMPETENCE OF CHINESE SME REHABILITATION MEDICAL DEVICE ENTERPRISES-TAKING 
GUANGZHOU SKYLUCK REHABILITATION PROFESSIONAL EQUIPMENT CO., LTD. AS AN EXAMPLE 

137 6412021023 Mr.ZIHONG  ZHANG DECISION NOT TO HAVE A CHILD FOR A FAMILY IS A LIFESTYLE OF ENJOYMENT OR ESCAPE 

138 6412021026 MissJING  WANG FACTORS INFLUENCING CHINESE CONSUMERS’ INTENTION OF FOLLOWING CHINESE CELEBRITY INFLUENCERS IN THAILAND 

139 6412021029 MissYIJIN  LI 
RESEARCH ON FACTORS INFLUENCING CONSUMER SATISFACTION IN  ONLINE SHOPPING：A CASE STUDY OF CHINA'S 

CLOTHING INDUSTRY 



140 6422021001 MissKAMOLCHAT  CHONGVIRIYAPHAN 
IN THE CONTEXT OF ECONOMIC GLOBALIZATION, HOW THE EMERGENCE OF COVID-19 AFFECTS THE INTERNATIONAL 
BUSINESS ACTIVITIES BETWEEN ENTERPRISES 

141 6422021006 MissFON  PROMBOON FACTORS AFFECTING THE END USER DECISION ON USING E-TAX INVOICES SYSTEM FOR ORGANIZATIONS IN THAILAND 

142 6422021007 MissPIMOLWAN  KERDJORN BUILDING SOCIETAL ENVIRONMENTAL AWARENESS THROUGH GREEN MARKETING CONCEPTS : IN THAILAND 

143 6422021010 MissXIAOYE  CHEN RESEARCH ON EMPLOYEE LOYALTY BANDED ON EMPLOYEE CARING 

144 6422021014 MissJIN  CHEN 
THE RELATIONSHIP BETWEEN SOCIAL RESPONSIBILITY AND BUSINESS PERFORMANCE OF CHINESE STATE-OWNED 
ENTERPRISE 

145 6422021015 MissXIAOJING  MA ALTERNATIVE BUSINESS INVESTMENT STRATEGIES IN THE FACE OF A PANDEMIC: THE COVID-19 EXPERIENCE 

146 6422021016 Mr.JUNYU  ZHU EFFECTS OF FINANCIAL RISK MANAGEMENT ON THE PERFORMANCE OF OIL COMPANIES 

147 6422021017 Mr.YUHANG  JIANG A STUDY OF BRAND COMMUNTITY IDENTITY BASED ON XIAOMI'S CASE STUDY 

148 6422021020 Mr.CHIXIAO  QIU WARM HEART INTERNATIONAL MATERNITY & BABY CARE CENTER BUSINESS PLAN 

149 6312022009 Mr.WUZHOU  YANG 
INVESTIGATION AND ANALYSIS ON JOB BURNOUT AND JOB SATISFACTION OF COLLEGE TEACHERS—TAKE TONGREN 
UNIVERSITY AS AN EXAMPLE 

150 6412022008 MissLIN  HONG 
RESEARCH ON THE IMPACT OF DIFFERENT BUSINESS MODELS ON CORPORATE PERFORMANCE - AN EXAMPLE OF THE NEW 
ENERGY VEHICLE INDUSTRY 

151 6412022013 Mr.MINGYUAN  WU RESEARCH ON THE CURRENT SITUATION OF HUMAN RESOURCE MANAGEMENT IN GUANGXI GL BANK 

152 6412022032 Mr.QIUTAO  RUAN 
ANALYSIS ON THE INNOVATION PATH OF HUMAN RESOURCE MANAGEMENT MODE FOR THE CHARACTERISTICS OF 
“GENERATION Z” --TAKE SHANDA’S GAME-LIKE MANAGEMENT AS AN EXAMPLE 

153 6422022001 Mr.YICHEN  LUO THE INFLUENCE OF TWO-DIMENSIONAL CULTURE ON THE SELF-REGULATION ABILITY OF CHINESE ADOLESCENTS 

154 6422022002 Mr.XUDONG  LI THE INFLUENCE OF MANAGERS ON RISK DECISION-MAKING UNDER STATE ANXIETY. 

155 6422022003 Mr.SHAOYIN  GE RESEARCH ON THE OPTIMIZATIONS AND REFORM OF ENTERPRISE PERFORMANCE APPRAISAL SCHEME TAKING AN EXAMPLE 

156 6422022005 MissXIAOWEI  HUANG 
INVESTIGATION ON JOB SATISFACTION OF IN-SERVICE EMPLOYEES IN ENTERPRISES AND RESEARCH ON PROMOTION 
COUNTERMEASURES —— TAKE NANNING SEWAGE TREATMENT PLANT A AS AN EXAMPLE 

157 6422022009 Mr.CHENXI  TANG THE INFLUENCE OF E-COMMERCE SHOPPING FESTIVAL ATMOSPHERE ON CONSUMERS' PURCHASE INTENTION 

158 6422022029 Mrs.QIFEI  CHEN 
THE IMPACT OF CONSUMERS' LOW CARBON PERCEPTION ON THE PURCHASE BEHAVIOR OF NEW ENERGY VEHICLES UNDER 
THE "DUAL CARBON GOALS" - THE MEDIATING ROLE OF PERCEIVED VALUE 

159 6422022030 Mr.ZESHUN  ZHOU 
RESEARCH ON THE INFLUENCE OF DIGITAL ECONOMY DEVELOPMENT LEVEL ON ENTERPRISE MANAGEMENT EFFICIENCY --
TAKING CHINA'S A-SHARE LISTED COMPANIES AS AN EXAMPLE 



160 6422022031 Mr.XINJIE  LUO 
THE RESEARCH OF PATERNALISTIC LEADERSHIP ON EMPLOYEE INNOVATIVE PERFORMANCE IN HIGH-TECH COMPANY------
THE MEDIATING ROLE OF SELF-EFFICACY 

161 6422022032 Mr.HAONAN  SHI 
A RESEARCH ON FACTORS INFLUENCING CHINESE USER'S CONTINUANCE USAGE INTENTION OF FITNESS MOBILE APP:AN 
INTEGRATED MODEL OF ISSM&TAM THEROY 

162 6422022033 MissLINHUI  YANG 
THE INFLUENCE OF VISIONARY LEADERSHIP ON OPPORTUNISTIC BEHAVIOR — TAKE PSYCHOLOGICAL DISTANCE AS 
INTERMEDIATE  VARIABLE 

163 6422022035 MissHUIFEN  LIU THE EFFECT OF WORKPLACE BULLYING ON WORK  ENGAGEMENT : THE MODERATING ROLE OF  PSYCHOLOGICAL RESILIENCE 

164 6422022036 MissZIMEI  ZENG 
WHICH STAKEHOLDER GROUPS INFLUENCE THE BUSINESS PERFORMANCE OF ENTERPRISES IN CHINA'S EDUCATIONAL 
INSTITUTION INDUSTRY 

165 6512022001 MissJIAJIA  LI 
THE INFLUENCING FACTORS TOWARD CUSTOMER SATISFACTION AND BRAND LOYALTY OF MIXUE - A BRAND OF NEW-TYPE 
TEA DRINK IN QUJING, CHINA 

166 6512022002 MissYUQI  XIE 
RESEARCH ON THE INFLUENCE OF EXECUTIVES' OVERSEAS BACKGROUND ON THE INNOVATION QUALITY OF A-SHARE LISTED 
COMPANIES——BASED ON THE MODERATING EFFECT OF EQUITY INCENTIVES 

167 6512022003 Mr.CHENHUI  GUAN RESEARCH ON INFLUENCING FACTORS AND COUNTERMEASURES OF CONSUMERS' ONLINE SHOPPING BEHAVIOR 

168 6512022007 Mr.DEHUI  YANG 
FTHE EFFECT OF RELATIVE DEPRIVATION ON TURNOVER INTENTION OF POST-90S EMPLOYEES IN SMALL AND MEDIUM-SIZED 
PRIVATE ENTERPRISES IN KUNMING, YUNNAN PROVINCE ---- THE MEDIATING ROLE OF WORK HAPPINESS 

169 6512022008 Mrs.KE  JIANG 
RESEARCH ON THE INVESTMENT PROJECT SELECTION OF PUBLIC OFFERING REAL ESTATE INVESTMENT TRUSTS BASED ON 
THE HIERARCHICAL ANALYSIS METHOD 

170 6512022010 Mr.YUJIANG  ZHENG EMPIRICAL STUDY ON FINANCIAL RISK OF DAIRY INDUSTRY BASED ON FACTOR ANALYSIS 

171 6512022013 Mr.RONGZHANG  HE 
INFORMATION DISCLOSURE QUALITY AND ENTERPRISE FINANCING COST FROM THE PERSPECTIVE OF ESG: A STUDY OF 
CHINA'S REAL ESTATE INDUSTRY 

172 6512022018 MissHAIJIAO  DING RESEARCH ON THE IMPACT OF THE NEW CROWN VIRUS INFECTION ON CORPORATE CASH HOLDING BEHAVIOR 

 


